
ArnEN' SpaRra

A RTcnUITMENT Po'TrR ASSIGN,VIENT

WHo Do YOU
THINK I' BEST?

WHI(H trDE
ARE YOU (,N?

WHI(H 1EAGUE
wrrL YOU rorN?

DIRE(TION':

UsIN6 THE INFORMATION FROM YOUR ATHENS,/SPARTA PA(KET, YOU NOW WILL (HOOsE ONE
5IDE TO ,,OIN A' A RE(RUITER.

A RE<RUITER Is SOMEONE WHO TRIE5 TO RE(RUIT PEoPLE To ,oIN THEIR 
'IDE 

oR (HAN6E TH EIR
WAY OF THINKIN6. IF FA<T, HERE I5 A DEFINITION OF THE WORD'RE<RUII-:

Recruit: to encouralJe or persuade someoae to joir your side or
take your posttiorr ort an isgue.

WHETHER YOU sUPPORT ATHENS OR SPARTA HAs NO IMPA<T ON YOUR OVERALL 6RADE, BUT
YOUR DE(IsION ON WHO TO 

'UPPORT/!\UsT(OME 
FROMTHE DETAIL' IN OUR 5TUDYOF ATHEN'

AN D 5 PARTA.

HOWEVER, wHI(HEVER 5IDE YOU (HoosE, YoUR PoSTER NEEDs To MAKE ME WANTTo JoIN
YOUR <ITY-sTATE. WHAT ABOUT ATHENs OR sPARTA (AN YOU BRAC ABOUT?

Now IT,s TTAAE To A^ArE oTHER'
AGREE WITH YOU!

Your final poster needs to;

. Have at least 4 details to support your opinion and to sway your
audience to take your side

o Have at least 2 drawings/images that connect with your argument
o Use persuasive words

Take time to design your poster. Come up with a rough draft before you
start your good copy. Effective and persuasive posters catch the eye by

strategically placing words and images, using colour, using different fonts,
and by being unique and original.


